
 

                                                           
 

fatemehzargaran@gmail.com  :Email 

 

. 

 

 

 

 
   10.22034/ssys.2023.2682.2940 



 

 

                                                           
1 World Travel and Tourism Council 
2 Technavio Global Sports Tourism Market-Drivers and Forecasts. Available online: 
https://www.businesswire.com/news/home/ 20170814005559/en/Global-Sports-Tourism-Market---Drivers-
Forecasts2017 (accessed on 26 August 2022). 
3 Giango, M. K., Hintapan, R., Suson, M., Batican, I., Quiño, L., Capuyan, L., ... & Ocampo, L. 
4 Radicchi, E. 



 

                                                           
1 Mainolfi, G., & Marino, V.  



 

 

                                                           
1



 

 

 

 

                                                           
1 Hirschman, E. C., & Holbrook, M. B. 

2 Hedonic 

3 Luo, J. M., Lam, C. F., & Wang, H 

4 Eudaimonistic identity theory 

5 Bosnjak, M., Brown, C. A., Lee, D. J., Yu, G. B., & Sirgy, M. J.  
6 Lim, W. M. 

7 Hightower Jr, R., Brady, M. K., & Baker, T. L.  
8 Rodríguez-Campo, L., Braña-Rey, F., Alén-González, E., & Antonio Fraiz-Brea, J. 
9 Romiti, A., & Sarti, D.  
10 Spectating, Participating, Venerating Sport Sites 

11 Harrison-Hill, T., & Chalip, L.  



 

  

 

 

                                                           
1 Trauer, B.  

2 Learning  
3 Enjoyment 
4 Escape 
5 Refreshment 
6 Novelty 

7 Involvement 
8 Local culture 



 

  

                                                           
1 Hungenberg, E., Aicher, T., & Sawyer, T 
2 Hulland, J. 



 

 

 
 

                                                           
1 Kline, R. B. 



 



 

 

SPSS.22.0

SMART 

PLS.3.0

                                                           
1 Rigdon, E.E., Ringle, C.M. & Sarstedt, M. 



 

 

 

                                                           
1 Nunally, J. 
2 Werts, C.E., Linn, R.L. & Joreskog, K.G 
3 Fornell, C. & Larcker, D.F. 



 

t2R

t

t
2R

2R

2R

2Q

 
2f

                                                           
1 Chin, W.W. 
2 Henseler, J. 



 

 

Z  

   
 

t  

   

 
  

   

                                                           
1 Cohen, J. 
2 Tenenhaus, M., Amato, S. & Esposito Vinzi, V. 
3 Wetzels, M., Odekeken-Schroder, G. & Van Oppen, C. 



 

 

 

 



 

2R

2R

2R



 



 

  



 

 

doi: 

10.22034/ssys.2022.2246.2610 
 

 

 

 

  

doi: 

10.22034/ssys.2022.1259.1872 
 

doi: 10.22034/ssys.2022.2035.2451 

  

 

doi: 10.22054/tms.2021.59828.2520 

 

 

 

 

doi: 10.22080/jsmb.2015.1005 

 

. 

 

 

 Bosnjak, M., Brown, C. A., Lee, D. J., Yu, G. B., & Sirgy, M. J. (2016) “Self-expressiveness in sport 
tourism: Determinants and consequences”. Journal of Travel Research, 55(1), 125-134. 

 Chang, S. (2017) “The Relationship between Involvement and Participation Intention Being 

Mediated by Satisfaction in the Sport Tourism Context”. , 29(8), 23-37.(in chian). 

 Chen, N., & Funk, D. C. (2010) “Exploring destination image, experience and revisit intention: A 
comparison of sport and non-sport tourist perceptions”. Journal of Sport & Tourism, 15(3), 239-259. 

 Chin, W.W. (2010) How to write up and report PLS analyses. In: V. Esposito Vinzi, W.W. Chin, J. 
Henseler, & H. Wang (Eds.), Handbook of partial least squares (pp. 655-690). Berlin Heidelberg: 
Springer. 

 Funk, D. C., & Bruun, T. J. (2007) “The role of socio-psychological and culture-education motives in 
marketing international sport tourism: A cross-cultural perspective”. Tourism management, 28(3), 
806-819. 



 

 Fornell, C. & Larcker, D.F. (1981) “Evaluating structural equation models with unobservable 
variables and measurement error”. Journal of Marketing Research, 18 (1), 39-50. 

 Giango, M. K., Hintapan, R., Suson, M., Batican, I., Quiño, L., Capuyan, L., ... & Ocampo, L. (2022). 
“Local Support on Sports Tourism Development: An Integration of Emotional Solidarity and 
Social Exchange Theory”. Sustainability, 14(19), 12898. 

 Harrison-Hill, T., & Chalip, L. (2005) “Marketing sport tourism: Creating synergy between sport 
and destination”. Sport in Society, 8(2), 302-320. 

 Henseler, J., Ringle, C. M., & Sinkovics, R. R. (2009) “The use of partial least squares path modeling 
in international marketing. In New challenges to international marketing”. Emerald Group 
Publishing Limited. 

 Hightower Jr, R., Brady, M. K., & Baker, T. L. (2002) “Investigating the role of the physical 
environment in hedonic service consumption: an exploratory study of sporting events”. Journal of 
Business research, 55(9), 697-707. 

 Hulland, J. (1999) “Use of partial least squares (PLS) in strategic management research: a review 
of four recent studies”. Strategic Management Journal, 20 (2), 195-204. 

 Hungenberg, E., Aicher, T., & Sawyer, T. (2022) “A glimpse into the experience of a youth sport 
tourism consumer: an analysis of parents vs. coaches”. Journal of Sport & Tourism, 26(1), 43-63. 

 Lim, W. M. (2014) “The antecedents and consequences of customer hedonism in hospitality 
services”. Journal of Hospitality Marketing & Management, 23(6), 626-651. 

 Luo, J. M., Lam, C. F., & Wang, H. (2021) “Exploring the Relationship between Hedonism”, Tourist 
Experience, and Revisit Intention in Entertainment Destination. SAGE Open, 11(4), 
21582440211050390. 

 Kaplanidou, K., & Gibson, H. J. (2010) “Predicting behavioral intentions of active event sport 
tourists: The case of a small-scale recurring sports event”. Journal of Sport & Tourism, 15(2), 163-
179. 

 Kaplanidou, K., & Vogt, C. (2007) “The interrelationship between sport event and destination image 
and sport tourists' behaviours”. Journal of Sport & Tourism, 12(3-4), 183-206. 

 Mainolfi, G; Marino, Vi (2018) “Destination beliefs, event satisfaction and post-visit product 
receptivity in event marketing. Results from a tourism experience”. Journal of Business Research, 
S0148296318301218–. doi:10.1016/j.jbusres.2018.03.001  

 Nunally, J. (1978) “Psychometric theory”, 2nd edition. New York: McGraw-Hill. 
 “Active event sport tourism experience: The role of the 

natural environment, safety and security in event business models”. International Journal of 
Sustainable Development and Planning, 13(5), 758-772. 

 Radicchi, E. (2013) “Tourism and sport: Strategic synergies to enhance the sustainable development 
of a local context”. Physical Culture and Sport, 57(1), 44. 

 Rigdon, E.E., Ringle, C.M. & Sarstedt, M. (2010) Structural modeling of heterogeneous data with 
partial least squares. In: N. K. Malhotra (Ed.), Review of marketing research (7, 255-296). Bingley: 
Emerald Group Publishing Ltd. 

 Rodrigues, Á., Loureiro, S. M. C., Lins de Moraes, M., & Pereira, R. G. (2022) “Memorable tourism 
experience in the context of astrotourism”. Anatolia, 1-13. 

 Romiti, A., & Sarti, D. (2016) “Service quality experience and customers’ behavioural intentions in 
active sport tourism”. Modern Economy, 7(12), 1361. 

 Exploring experiential quality in sport 
tourism events: The case of Macau Grand Prix”. Advances in Hospitality and Tourism Research 
(AHTR). 

 Technavio Global Sports Tourism Market-Drivers and Forecasts. Available online: 
https://www.businesswire.com/news/home/ 20170814005559/en/Global-Sports-Tourism-Market---
Drivers-Forecasts2017 (accessed on 26 August 2022). 

 Trauer, B. (2006) “Conceptualizing special interest tourism—frameworks for analysis”. Tourism 
management, 27(2), 183-200. 

 Werts, C.E., Linn, R.L. & Joreskog, K.G. (1974) “Intra class reliability estimates: testing structural 
assumptions”, Educational & Psychological Measurement, 34 (1), 25-33. 



 

 Wetzels, M., Odekeken-Schroder, G. & Van Oppen, C. (2009) “Using path modeling for accessing 
hierarchical construct models: Guidelines and empirical illustrations”, MIS Quarterly, 33 (1), 177. 

 World Travel and Tourism Council. Travel and Tourism Economic Impact 2014-World. Available 
online: http://www.wttc.org/ focus/research-for-action/economic-impact-analysis/2014 (accessed on 25 
August 2022). 

 Zargaran Khouzani, F., Shahjafari, A., & Mollaei, M. H. (2022). “Applying the Q Method in 
Identifying Mental Patterns: The Experience of Religious Tourists”. Tourism Management Studies, 
17(57), 239-264. doi: 10.22054/tms.2021.59828.2520  (in Persian).  

 
 


